


SelectNYOs Olivier Van Doorne on the importance of
packaging.

Olivier, who is President and Global Creative Director of our
German partner agency SelectNY, recently spoke to CHOSUN
IIBO, a leading newspaer in Korea about his views on the
impact of package design. Excellence in package design is
part of the agencyaes DNA, witness the agencyaes effort to move
its client @ Artistry U range of beauty products forward to new
heights with a complete overhaul of the brandaes packaging,
which was granted the @ Cescendo U Award by the influential
Beauty Packaging Magazine.

ArtGrup and Interpartners : more than a 7-years long happy relationship !

ArtGrup stands for the type of agency any network dreams of counting as a member. For nearly seven
years, our relationship with its owners Ozgur and Fehmi has not only been remarkably successful in
business, but also in human terms. Therefore, our sincere congratulations to both our colleagues who are
now in charge of managing the anewae FCB-Artgrup entity, established after the merger with FCBaes local shop
Said Fehmi : @ leem very sad to leave my friends in the network, theyeeve been one of our important assets
over the years U.

With Fehmiges active help weaell be able to introduce a new partner team for Turkey soddntil then, he and
his team remain at our full disposal. It is also important to know that the agencyaes Baku officé ArtGrup
Bruketa Zinic in Azerbaidjan is not involved in the deal and remains an independent entity, under Fehmiaes
co-stewardship. Moreover, the agency will continue working for client Intersport, linked with our partners in
Athens, Sofia and Bucharest.

Britos beer Summer Festival

Britos - Interpartners Sofiases recent acquisition! is Bulgariages
youngest beer brand. It isrbacked up by a combination of above and
below activities, among the latter the agencyaes PR division has been in
charge of the organisation of a Summer festival in the beeraes
hometown Veliko Tarnovo with concerts, sport events and film
screening.

Good news too for the agency was the confirmation of one more year extension of the @ Do-the-Right-Mix U
campaign ! which earlier this year won as many as 4 awards (see March online news).

The agencyaes previous linear logo has been redesigned in a vertical one to reflect its involvement in the
implementation of multiple means of communication. It is meant to reflect the solid base of both local and
international clients that inspires the team to fight for best-of-class ideas.

The Budapest B Prague connection

Two important Hammer clients | Tesco and DE Douwe Egberts ! are moving their regional headquarters to
the Czech capital city. Peter has been happy to strengthen his link with SRDCE.EVROPY, agreeing with Paul
and Sabina to set up a Hammer adeskae in Prague.

SelectNY : strengthening the global Merck team

Martina Tiedermann has left the agency to pursue new plans. Martina Etermadieh will take over her task for
the time being. In the meantime, the Merck team is welcoming Nadja Dey as an account digital director, with
the task to strengthen digital input. The creative team is joined by Bea Brakel working on Femibion.
Importantly, the team welcomes a seasoned HCP expert on board : Dr Peter Berthold is a biologist by
education with longstanding expertise in the medical and scientific community. He will be responsible for
setting up a global HCP knowledge hub, including partnering with SelectNY local partner agencies.

More info : metemadieh@slectny.com

Rethinking prestige branding: secrets of the Ueberbrands

Our colleague from SelectNY Wolfgang Schaefer and J.P. Kuehlwein are the
authors of a book looking into why brands like Cirque du Soleil or Grey Goose
are so successfully breaking all barriers of convention. What does Gucci has in
common with Nespresso's approach? The book is dedicated to explain the
success of prestige brandsU from Apple to Tate Gallery. Contact
wschaefer@selectny.com or order it at Amazon. It makes exciting reading!
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EU : regional GDP per capita across the EU28

This map, published by Eurostat throws an interesting light
e on regional gross domestic income per capita (the Eurostat
2 website allows to move the cursor of your mouse over a
region to see the corresponding value. Europe richest region
is London (+325% for the EU28=100 average) followed by
the GD of Luxemburg (258%). The key Western urban
regions vary between 200 and 175%.

The regions around Bratislava, Prague and Warsaw in
central Europe are coming close. Mayotte (French overseas
territory) is the poorest with -27%. ltaly’s social divide is
reflected by the 1 >< 3 discrepancy between the Southern
and Northern part of the country.

E-Commerce in China

China plans to spend more than $180bn on boosting internet speed in the next 3 years. Money will be
poured into developing the high-speed 4G mobile and fibre optic broadband. This among other aims, is
meant to boost the e-shoppers market which has grown tremendously over the last 10 years. The volume of
online retail sales has reached $300bn and is expected to hit $540bn or approx. 10% of all retail
transactions by 2020 — an e-commerce market larger than those of the US, the UK, Germany, Japan and
France combined. .

It is estimated that Chinese already spend an average of nearly $
1100 per person annually. Some products are not even available at
traditional retail outlets. Among the top ten b2c players (about a third
of the total market inclusive of c2c) Alibaba’s Tmall 50 tops with a
share of 7%, followed by Tencent (selling virtual goods in their online
games with 5.6%) and Suning (a brick-and-mortar white good and
electronics retail chain with 5%), Amazon China (books with 2.2%)
and VIPShop — an online discounter (2%).

Jingdong (1%) is an online department store providing a large assortment of goods.

Ed Sander is a (Dutch) expert in China’s internet market and available to Interpartner network partners for
advice and consultation. Contact : ed@chinatalk.nl

Coming soon : Cooee ltalia

ADVexpress — Italy’s daily on line newsletter linked with AdForum — mentionned Cooee as
one of the few agencies beating the crisis in Italy by accelerating their growth : another
quarter of 10% growth registered during the first four months of the year. As from the first
of July — and in full agreement with our incumbent colleagues from Mirus and Studio Piu
— Cooee will be our new and exclusive partner agency for Italy. Operating from Verona,
Cooee is owned and led by Mauro Miglioranzi, assisted by a hands-on management team
(Alberto Butturini COO, Alessandro Tosatto CD). The agency has a fully fledged in-house digital team
managed by Federico Faccin. Damiana Covre is in charge of international relations.

Clients include: Fila Chimica, Velux, Wurth, 3 M, Meggle, Douglas profumerie, Palvani, Rosetto, Salvagnini
Group, Ferrari BK, Mela Val Venosta and recently added the Corsorzio di Prosciuto di Modena to the list.
Contact : mauro.m@cooeeitalia.com

Merck in Spain

Albert Cambredo points at the local adaptation for Merck's
"Nasivin" campaign in Spain, produced under SelectNY's
centralized lead. A typical situation of on-site production
executed within the framework of the "OneAgency" co-
operation model.
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Don’t miss Barcelona October 15 & 16

Make sure that you have confirmed your booking for the 2015 annual network conference to take place in
Barcelona at the centrally located Avenida Palace hotel on October 15 & 16.

The meetings starts on Thursday afternoon of October 15 with a roundtable
panel sharing creative and strategic insights on how to consider cultural
segmentation within the process of g(l)ocal content building. The first guest
speaker will confront us with creative trends addressing the Spanish market
and in a broader context Southern Europe targets at large. To what extend will
global consumer lifestyles dictate content is a theme that will be covered by
Kathy Sheenan, Execuitive Vice-President and General Manager of GfK
Consumer Trends in New York, presenting “Trending the World: 40 years of
Roper Reports across 31 markets and 5 continents.”

A networking cocktail in presence of key LatAm/Spanish clients will close the
official afternoon session, followed by our traditional dinner party that same
night and the partners workshop on Friday.

Further info and/or registration: samantha@interpartners.info

If you wish to subscribe to this mailing list please contact info@interpartners.info - To unsubscribe click here
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